The Beer Shack (Mobile)

Chow Shy Yen



Project overview S EEE B

@ The product: Today's'Deals

The Beer Shack is a beer garden located in the San

Diego, California suburbs. The Beer Shack strives to

Search bar Q

provide customers with fast, easy delivery and pick-up
services. They offer a variety of locally brewed alcoholic

beverages.

Project duration:

March 2023 to September 2023.

Google



Project overview

O >

The problem: The goal:
Busy workers and commuters lack the time Design an app for The Beer Shack that allows
necessary to prepare a meal. users to easily and quickly order drinks on a

busy day.



Project overview

o =

My role: Responsibilities:
Lead UX Designer, UX Researcher for designing User research, paper and digital wireframing,
an app for The Beer Shack conducting usability studies and interviews,

interating on designs, low and high-fidelity

prototyping



e Userresearch

Understanding s Perconas
the user e Problem statements

e User journey maps




User research: summary

O

| conducted interviews and created empathy maps to understand the users | was designing for and
their needs. A primary user group identified through research was working adults who want quick
and easy-to-go meals and drinks.

This user group confirmed initial assumptions about The Beer Shack’s customers but also revealed
that time was not the only factor limiting users from cooking at home. Other user problems
included obligations, interests, or challenges that make it difficult to get groceries for cooking or go
to restaurants in person, especially during peak hours.



User research: pain points

Acessibility A
Some apps for ordering Menus in apps are
food don't have images usually very text-heavy
for people who are and confusing making it
visually impaired hard for users to order

and read from

Time

Working adults are too
busy to spend time to
meal prep



Persona: Shayna

I want to maintain a healthy work-life balance, dedicating myself to
my work responsibilities in the office and also going out and having
fun, meeting new people, and socializing.”

Goals Frustrations
\ @® Wants to explore new culture @ \When the restaurant is busy,
PrOblem Statement: of what the neighbourhood queuing takes up a lot of time
° has to offer @ Restaurants take a long time to
. . . Wants to network and gain prepareand serve the food, my
Shayna IS a unive rS|ty student é trust fromco-workers break time will be almost over
Demonstrating strong after the foodis served
i attention to details with the @ Hard to decide which food to
WhO needs a easy and qUICK tasks given at work order as all the items onthe menu
looksgood
way to order for her colleagues
because She wants to |eave a Shayna Zareenis about to complete a B.A. in Business Administration and

hopes an internship will launch her career in project management.

gOOd impreSSion as an intern- Even though Zareen most enjoys the time spent working with her

Ed._.u:;gﬁ; itsn year university student mentor on a campaign, she also enjoys doing other tasks like getting
Hometown: Bruges, Belgium coffee and food for the office. She feels these tasks area good
Family: 2 sisters opportunity to network and to demonstrate being a team player
Occupation: Project management intern for a large with keen attention to detail.

internaticnal firm



User journey map

Mapping Shayna’s user
journey revealed how
helpful it would be for users
to have access to this

dedicated Beer Garden app

Persona: Shayna

Goal: Pick up orders within a short period of time as a business administration intern

ACTION Action1 Action 2 Action 3 Action 4 Action 5
Tasks Tasks Tasks Tasks Tasks
A. Collectsdrinkand | A. Go to the beer- A.Proceedtoorder | A. Makesure theres A, Pick up order
foodordersforco- garden to waiter extra tissues, cutlery, | B. Triple checking
workers B. Waitin line B. Doublecheck for | plastic bags to go that all ordersare
TASKLIST B. Makesure orders order accuracy correct
fromcoworkersare C. Make payment to
accurate beer garden
C. Collect money
needed fromco-
workers
Happy to converse Concerned about Nervouswhen Anxious about Glad that the order
with co-workers messing up certain making sure each getting back towork | is ready for pickup
FEELING orders individual order is in time
ADJECTIVE correct Hope everyone's
orderis right.
Create an app that Create an app that An application that App showsstatus of | Anapp that vibrates
allows foradvance includes more connects to third- the order (preparing, | and shows
ordering images and alternate | party payment ready, delivering, notification when
IMPROVEMENT texts for advanced websites to allow ete) orderis ready for
OPPORTUNITIES ordering users to make collection

payments in
advance




e Paper wireframes

Sta Fting e Digital wireframes

the design e Low-fidelity prototype
e Usability studies




Paper wireframes

There are 3 options for my paper wireframes.
The first one provides an album feel with a
bottom bar containing a button for the home
page, cart page, and profile page. Option B
provides a burger icon on the top left corner of
the page, and instead of a vertical album, it's a
horizontal one. Options B and C provide an
image gallery of best sellers and featured
deals on the top of the page. Option C also
provides a search bar, which gives users the

convenience of searching for an item.
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Digital wireframes

This page aims to help
users quickly access the
food and drinks menu with

little work.

This element
shows the latest
best sellers from
the store

= The Beer Shack [ ]

Best Seller’s

Search Bar |

Foodimage Food Image Food Image

Foodimage Food image Food Image

FoodImage Food Image Food Image

Users can quickly
scroll through the
photographs with
the help of these
boxes, which offers
the food image.



Digital wireframes

&« The Beer Shack

Users can choose

. . Self-Pickup Service
This page provides all the adaress

relevant details in one place

Time of pickup

to assist users with their

checkout procedure. Order Summary This shows a clear
description of the
@ rooa rame noed food name, quantity

and price at the
. Drink Name XXX checkout page

. Food Name XXX

Tax XXH

Subtotal KKK



Low-fidelity prototype

Welcome to
The Beer

Shack! &

>

= The Beer Shac! g Y “he Beer Shack [ ]
[
Best Seller’s Food Image
Search Bar |
FoodImage Toud nege | Toud Image: ,
| L2 [
Food-Image rood image | | Food mige . ] .

Y B

|

- The Beer Shack

Addrass

Time of pickup

Order Summary

B roo vame

-

@ oo rame e
@) Foct vame o

Subtotal

- The Beer Shack

Payment information

Crait Card number ese

Tax e
Subtots fincl. tax) ot

Order submitted

Complete Order

We will noify you whan your
ready for collection

Back to Home

https://www.figma.com/proto/e5DurNN1EMgb4lA3NevLZK/Digital-Wireframes?type=design&node-id=1-

3&t=uYMehbsheD7dtRTI-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99

Welcome Pop Up > Home Page > Add to cart page > Checkout Cart page > Payment Page > Confirmation Pop Up


https://www.figma.com/proto/e5DurNN1EMgb4lA3NevLZK/Digital-Wireframes?type=design&node-id=1-3&t=uYMehbsheD7dtRTl-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99
https://www.figma.com/proto/e5DurNN1EMgb4lA3NevLZK/Digital-Wireframes?type=design&node-id=1-3&t=uYMehbsheD7dtRTl-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99

Usability study: findings

Write a short introduction to the usability studies you conducted and your findings.

Round 1 findings Round 2 findings
» Users want to order without having G Unclear buttons and need better
the hassle to queue during rush hour icons to represent certain buttons

e Users want a delivery option



Refining * Mockups

. e High-fidelity prototype
the des'S” e Accessibility




Mockups

Before usability study After usability study

= The Beer Shack ]

= The Beer Shack ]

The main logo font has been changed from

Inter to Inika, a serif font that stands out

¢ Best:Séllers

more in the main header, as all the other

body texts are in a sans-serif font. A blur

and a shadow are added to the main photo Search bar a

page's background to give the reader more

visibility in front of "Best Sellers". All the

images have a rounded border instead of

harsh edges to give the app a more friendly
and welcoming feel when users use the

application.

Food-mage Food Image Food Image

Iphone 14 Prototype



Mockups

To help users recognize and provide more
clarification on which page they are at, the
main logo is substituted to the word
"CHECKOUT" for the checkout page.
Additionally, a tiny bar at the bottom
displays the status of the checkout for
users. In order to maintain consistency
throughout the app, the order summary
has been switched from regular font

typeface to semi-bold font typeface..

Before usability study

&~ The Beer Shack

m

Address

Time of pickup

e

After usability study

— CHECKOUT

——
m

Address
92014, San Diego, CA

Order Summary

Time of pickup

o

. Watermelon Lime Cocktail $6.99
. Strawberry Lime Cocktail $8.99
. Orange Blossom $6.99
Tax $2.54
Subtotal $25.51

Checkout

Iphone 14 Prototype

‘Order Summary

o Watermelon Lime Cocktail $6.99
o Strawberry Lime Smash $8.99
o Orange Blossom $6.99
Tax $2.54
Subtotal $25.51

Checkout




Mockups

— The Beer Shack ] =
® PROFILE
Today's Deals @ carr
(A HOME
® war

ses8 138

Watermelon Mimosas Dt Beer
)

X The Beer Shack (k3

=)

Strawberry Lime Smash $a.09

3 -

Ingredients: vodka, strawberries, lime,
honey, sparkling water, ice

Note to restaurant

90

Add to cart

«— CHECKOUT
&= £
Address

92014, San Diego, CA

Time of pickup

ASAR m

Order Summary

o ‘Watermelon Lime Cocktail $6.99
o Strawberry Lime Smash $8.99
o Orange Blossom $6.99
Tax $2.54
Subtotal $25.51

Order submitted

We will notify you when your
order is ready for collection

Back to Home




High-fidelity
prototype

https://www.figma.com/proto/PrwaDtsVOtW

zTCloodqg204/Digital-Wireframes-
(Colour)?type=design&node-id=4-
483&t=7rtF2EVF1hIE42vp-0&scaling=scale-
down&page-id=0%3A1&starting-point-node-
id=4%3A99
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https://www.figma.com/proto/PrwaDtsV0tWzTCIoodq2o4/Digital-Wireframes-(Colour)?type=design&node-id=4-483&t=ZrtF2EVF1hIE42vp-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99
https://www.figma.com/proto/PrwaDtsV0tWzTCIoodq2o4/Digital-Wireframes-(Colour)?type=design&node-id=4-483&t=ZrtF2EVF1hIE42vp-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99
https://www.figma.com/proto/PrwaDtsV0tWzTCIoodq2o4/Digital-Wireframes-(Colour)?type=design&node-id=4-483&t=ZrtF2EVF1hIE42vp-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99
https://www.figma.com/proto/PrwaDtsV0tWzTCIoodq2o4/Digital-Wireframes-(Colour)?type=design&node-id=4-483&t=ZrtF2EVF1hIE42vp-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99
https://www.figma.com/proto/PrwaDtsV0tWzTCIoodq2o4/Digital-Wireframes-(Colour)?type=design&node-id=4-483&t=ZrtF2EVF1hIE42vp-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99
https://www.figma.com/proto/PrwaDtsV0tWzTCIoodq2o4/Digital-Wireframes-(Colour)?type=design&node-id=4-483&t=ZrtF2EVF1hIE42vp-0&scaling=scale-down&page-id=0%3A1&starting-point-node-id=4%3A99

Accessibility considerations

Provided descriptions of Provided images for
drinks to accomadate for people who are visually
the people who have impaired

certain allergies

Use icons to help make
navigation easier



Going forward * Takeaways

e Next steps




Takeaways

Impact:

The app makes users feel like The Beer Shack

really thinks about how to meet their needs.

One quote from peer feedback:
“The app looks lively and fun to order from, I'll
definitely use this app!”

What | learned:

While designing The Beer Shack’s app, |
learned that the first ideas for the app are only
the beginning of the process. Usability studies
and the feedback collected really changed
some of the ideas | had in the beginning and

made them better.



Next steps

Conduct another round of
usability study to validate
whether the pain points
users experienced have
been effectively
addressed

Conduct more user
research to determine
any new areas of need.



The Beer Shack (Website)

Chow Shy Yen



Project overview

@ The product:

The Beer Shack is a beer garden located in the San prepersiac s e
Diego, California suburbs. The Beer Shack strives to
provide customers with fast, easy delivery and pick-up

services. They offer a variety of locally brewed alcoholic

beverages.

Project duration:
March 2023 to September 2023.

Google



Project overview

O >

The problem: The goal:
Busy workers and commuters lack the time Design an website for The Beer Shack that
necessary to prepare a meal. allows users to easily and quickly order drinks

on a busy day.



Project overview

o =

My role: Responsibilities:
Lead UX Designer, UX Researcher for designing User research, paper and digital wireframing,
an app for The Beer Shack conducting usability studies and interviews,

interating on designs, low and high-fidelity

prototyping



e Userresearch

Understanding s Perconas
the user e Problem statements

e User journey maps




User research: summary

O

| conducted interviews and created empathy maps to understand the users | was designing for and
their needs. A primary user group identified through research was working adults who want quick
and easy-to-go meals and drinks.

This user group confirmed initial assumptions about The Beer Shack’s customers but also revealed
that time was not the only factor limiting users from cooking at home. Other user problems
included obligations, interests, or challenges that make it difficult to get groceries for cooking or go
to restaurants in person, especially during peak hours.



User research: pain points

Acessibility

Some websites for
ordering food don't have
images for people who
are visually impaired

|A

Menus in websites are

usually very text-heavy

and confusing making it

hard for users to order
and read from

Time

Working adults are too
busy to spend time to
meal prep



Persona: Shayna

I want to maintain a healthy work-life balance, dedicating myself to
my work responsibilities in the office and also going out and having
fun, meeting new people, and socializing.”

Goals Frustrations
\ @® Wants to explore new culture @ \When the restaurant is busy,
PrOblem Statement: of what the neighbourhood queuing takes up a lot of time
° has to offer @ Restaurants take a long time to
. . . Wants to network and gain prepareand serve the food, my
Shayna IS a unive rS|ty student é trust fromco-workers break time will be almost over
Demonstrating strong after the foodis served
i attention to details with the @ Hard to decide which food to
WhO needs a easy and qUICK tasks given at work order as all the items onthe menu
looksgood
way to order for her colleagues
because She wants to |eave a Shayna Zareenis about to complete a B.A. in Business Administration and

hopes an internship will launch her career in project management.

gOOd impreSSion as an intern- Even though Zareen most enjoys the time spent working with her

Ed._.u:;gﬁ; itsn year university student mentor on a campaign, she also enjoys doing other tasks like getting
Hometown: Bruges, Belgium coffee and food for the office. She feels these tasks area good
Family: 2 sisters opportunity to network and to demonstrate being a team player
Occupation: Project management intern for a large with keen attention to detail.

internaticnal firm



User journey map

Mapping Shayna’s user
journey revealed how
helpful it would be for users
to have access to this
dedicated Beer Garden

website

Persona: Shayna

Goal: Pick up orders within a short period of time as a business administration intern

ACTION Action1 Action 2 Action 3 Action 4 Action 5
Tasks Tasks Tasks Tasks Tasks
A. Collectsdrinkand | A. Go to the beer- A.Proceedtoorder | A. Makesure theres A, Pick up order
foodordersforco- garden to waiter extra tissues, cutlery, | B. Triple checking
workers B. Waitin line B. Doublecheck for | plastic bags to go that all ordersare
TASKLIST B. Makesure orders order accuracy correct
fromcoworkersare C. Make payment to
accurate beer garden
C. Collect money
needed fromco-
workers
Happy to converse Concerned about Nervouswhen Anxious about Glad that the order
with co-workers messing up certain making sure each getting back towork | is ready for pickup
FEELING orders individual order is in time
ADJECTIVE correct Hope everyone's
orderis right.
Create an app that Create an app that An application that App showsstatus of | Anapp that vibrates
allows foradvance includes more connects to third- the order (preparing, | and shows
ordering images and alternate | party payment ready, delivering, notification when
IMPROVEMENT texts for advanced websites to allow ete) orderis ready for
OPPORTUNITIES ordering users to make collection

payments in
advance




e Digital wireframes

Sta rting e Low-fidelity prototype
the deSign e Usability studies




Sitemap for website

Homepage

Beverages

Best Sellers

Todays Deals

Search Profile

Filter Create Account

Log in/out

Order Summary

Q E

Contact Us

About Us




Digital wireframes

This page aims to help
users quickly access the
food and drinks menu with

little work.

This element
shows the latest
best sellers from
the store

The Beer Shack ~ Shop  About

Best Seller's

Lorem ipsum dolor sit  Lorem ipsum dolor sit
amet, consectetur amet, consectetur

Lorem ipsum dolor sit  Lorem ipsum dolor sit
amet, consectetur amet, consectetur

Lorem ipsum dolor sit
‘amet, consectetur

Lorem ipsum dolor sit
‘amet, consectetur

Lorem ipsum dolor sit  Lorem ipsum dolor sit
amet, consectetur amet, consectetur

Lorem ipsum dolor sit
amet, consectetur

Users can quickly
scroll through the
photographs with
the help of these
boxes, which offers
the food image.



Digital wireframes

This page provides all the
relevant details in one place
to assist users with their

checkout procedure.

The Beer Shack  Shop  About

N4 N
\/ \/
X

/\ /\
Users can choose

between a Delivery or —m

Self-Pickup Service
Address

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut

Time of pickup

Order Summary

' Food Name XXX ‘—
' Food Name XXX
n Food Name XXX
Tax XXX
Subtotal (incl.tax) XXX

This shows a clear
description of the
food name, quantity
and price at the
checkout page



Low-fidelity prototype

Order Submitted
[ W“‘

0 - -
L&:—wna Wp»ua i-—v.-n i deie

Tax e
. . . - )

S —a—

W wil natify you when your
order s ready for collection

v e et e

https://xd.adobe.com/view/61e4d742-b9fc-4045-b950-e9601361bae9-34b7/screen/f3b6baec-d0d5-4a55-8bce-9f6bb6de7199f
Home Page > Add to cart page > Checkout Cart page > Payment Page > Confirmation Pop Up



https://xd.adobe.com/view/61e4d742-b9fc-4045-b950-e9601361bae9-34b7/screen/f3b6baec-d0d5-4a55-8bce-9f6b6de7199f

Usability study: findings

Write a short introduction to the usability studies you conducted and your findings.

Round 1 findings Round 2 findings
» Users want to order without having G Unclear buttons and need better
the hassle to queue during rush hour icons to represent certain buttons

e Users want a delivery option



Refining * Mockups

. e High-fidelity prototype
the des'S” e Accessibility




The Beer Shack  Shop  About @ fh Q The Beer Shack  Shop ~ About @ f Q The Beer Shack  Shop  About @ fh Q The Beer Shack  Shop  About @ fh Q ‘The Beer Shack  shop  About @ fh Q

Payment information

m m [Credl! Card number ] { csc ]

Address

92014, San Diego, CA Tax 254

Subtotal (incltax) $2551
Time of pickup

Strawberry Lime Smash $8.99

Later
Ingredients: vodka, strawberties ime, honey,

sparking water, ice

We will notify you when your
5899 si039 659 B ) . R e e 699 order is ready for collection

. Strawberry Lime Smash $8.99 Back to Home

Order Summary

Note to restaurant

Tonic

5999 5699 $799 Tax $2.54
Subtotal (incl.tax) $25.51
Add to Cart
. Checkout
| 4
WotermelonMimsas orteeer

sas9 799




High-fidelity prototype

https://xd.adobe.com/view/b62d697d-3746-4411-9af7-f89f4d8b204d-e37e/



https://xd.adobe.com/view/b62d697d-3746-4411-9af7-f89f4d8b204d-e37e/

Accessibility considerations

Provided descriptions of Provided images for
drinks to accomadate for people who are visually
the people who have impaired

certain allergies

Use icons to help make
navigation easier



Going forward * Takeaways

e Next steps




Takeaways

Impact:
The website makes users feel like The Beer

Shack really thinks about how to meet their

needs.

One quote from peer feedback:
“I like the convenience that this website gives to

order from!”

What | learned:

While designing The Beer Shack’s website, |
learned that the first ideas for the website are
only the beginning of the process. Usability
studies and the feedback collected really
changed some of the ideas | had in the

beginning and made them better.



Next steps

Conduct another round of
usability study to validate
whether the pain points
users experienced have
been effectively
addressed

Conduct more user
research to determine
any new areas of need.



Baby Care

Chow Shy Yen



Project overview

@ The product:

Baby Care is an online platform that can be used as a

tool to help adults learn about being a first-time parent

Project duration:
August 2023 to October 2023.



Project overview

O >

The problem: The goal:
First-time parents having trouble finding Design an online platform called “Baby Care”
what's best for their baby that allows users to easily find tips and tricks to

help with them being a first-time parent



Project overview

o =

My role: Responsibilities:
Lead UX Designer, UX Researcher for designing User research, paper and digital wireframing,
a tool called Baby Care conducting usability studies and interviews,

interating on designs, low and high-fidelity

prototyping



e Userresearch

Understanding s Perconas
the user e Problem statements

e User journey maps




User research: summary

O

| conducted interviews and created empathy maps to understand the users | was designing for and
their needs. A primary user group identified through research was working adults or stay-at-home
parents with just a newborn.

This user group confirmed initial assumptions about Baby Care's users but also revealed that the
users want everything that tracks their baby's diapers, feeds, and sleep; connect with other new
parents; find lullabies (or white noise) and share photos with friends and families all in one location.



User research: pain points

Acessibility A
Some apps for babies Most videos in apps
don't have images for usually don't have audio
people who are visually descriptions at the

impaired bottom of the video

Time

Parents with new borns
don't have the time to
keep track of every
single thing for the baby



Persona: Anthony

Problem statement:
Anthony is a busy working adult
who lacks the time to keep track
of everything, he needs a tool
that tracks the routine of his

newborn child.

"Since my job responsibilities have grown, | need a tool that can organize
my schedule and provide ways to help with my newborn child.”

- Goals Frustrations
. o @ Wantsto travel aroundthe @® Wantsa tool to help him learn about
2 = & world with his family being a first-time parent
@ Planstoget promotedina @® |ttakes too much time trying to find
A= year or two first-time parents going through the
@ Wants to spend more time same problems as him

with their family

Antho ny Mid-career professional Alfie recently received a promotionata
sizable accounting firm. They reside in a suburb outside of a sizable
city. They are a new parent who is perplexed and finds it challenging

Age: 29
Educatigﬁ; University graduate to look for specific information on the best waysto care fora
Hometown: Seattle, Washington newborn.

Family: One newbornchild, Wife
Occupation:  Senior accountant



User journey map

Mapping Anthony's user
journey revealed how
helpful it would be for users
to have access to this tool

called Baby Care

Persona: Anthony
Goal: Organize heavy schedule and learn new tips about raising a newborn child

Newborn is e o e~
ACTION welcomed into the Download app Opens app . b -o nthe nltmues to.uae
o discussion forum this app daily
family
Tasks Tasks Tasks Tasks Tasks
A. Make sure the A. Go to the app A. Explore the tools A. Connect with A. Talking to
baby is well fed store available in the app other parents on different parents
and cleaned B. Download and the discussion and creating a bond
TASKLIST B. Play little games wait for app to forum with them
with the baby complete B. Learn new tips
downloading and tricks about
raising a child
Concerned that heis | Curious on how the Enlighten by what Relieved that he is Happy that he found
not a good enough tool could help him the app can do not going through a good app to help
FEELING of a parent this alone him
ADJECTIVE
Create a tool that Create a tool that An app that has An app that allows An app that is able to
allows for searching includes more different sections, users to connect save your kid's
parenting tips images and alternate | videos and images with one another, information (Name,
IMPROVEMENT texts for good sharing new tips and | Age, Birthday etc)
OPPORTUNITIES readability tricks about what

waorks best for them
as a new parent




e Digital wireframes

Sta rting e Low-fidelity prototype
the deSign e Usability studies




Digital wireframes

This page aims to help
users quickly access the
different topics that a new

parent might face

Images of the ><
different topics

What to expect in your baby’s first week

Article 15 min read

Burping Techniques

Watch Now

Diapering

Watch Now

Users can quickly
scroll through the
photographs with
the help of these

circles



Digital wireframes

This page allows users to
customize their baby’s

profile all in one location

Easily rename and
update photos of
your baby in the app

&« Name
Update Photo
Name
Birthday
Age

Gender

Columns available to
insert your baby's
name, birthday, age
and gender



Low-fidelity prototype (mobile)

11 Home - Mobile
o i

= D

What i capect i your oty st week
Arvcts 1 i et

X

Buring Techniques
Watch N

iaguring
Watch .

.mp...

onorsr
[ror—
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https://www.figma.com/proto/Stfx61Zzjj9Fa4
DM6PGWXa/Case-Study-3---Mobile-(Iphone-
14)?type=design&t=7D73eTd6ufbqVXVE-
0&scaling=scale-down&page-
id=0%3A1&starting-point-node-
id=3%3A3&node-id=3-3

Home Page > Information Page > Forum
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Usability study: findings

Write a short introduction to the usability studies you conducted and your findings.

Round 1 findings Round 2 findings
» The top part of the app is not visible G Users want more article pages
enough

e Bottom bar should stay in place
despite the scrolling from the user



Refining * Mockups
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the des'S” e Accessibility




Before usability study After usability study

Mockups (Mobile)
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e Discussion Forum

e Discussion Forum

The discussion forum page looked emptier
before, and after the usability testing, |
added a button so that users could favorite
their favorite tips from other new parents.
Profile pictures were also added at the side

to make the page more cohesive.

Emma

Provide ways for your baby to see, hear,
move freely and touch you. You should
see your baby's arms and legs move in
disconnected ways. Slowly your baby will
learn how to control their movements.

Anthony

Place your baby on her tummy and shake
a rattle or bell in front of her. Slowly lift
the rattle just a little and encourage her
to lift her head and shoulders to watch it
mave. Doing so helps your baby follow
the rattle with her eyes, and practice
lifting her head and shoulders.

Amari

Gently change the sound of your
voice. Make it slower/quicker, higher/
lower, or quieter/louder. You should
observe reactions from your baby's
face and body, and notice him
interacting with you.

EXPLORE

g Emma

Provide ways for your baby to see, hear,
move freely and touch you. You should
'see your baby's arms and legs move in
disconnected ways. Slowly your baby will
learn how to control their movements.

¥

Anthony

Place your baby on her tummy and shake
arattle or bellin front of her. Slowly lift
the rattle just a little and encourage her
to lift her head and shoulders to watch it
move. Deing so helps your baby follow
the rattle with her eyes, and practice
lifting her head and shoulders. ﬁ

Amari

Gently change the sound of your
voice. Make it slower/quicker, higher/
lower, or quieterflouder. You should
‘observe reactions from your baby’s
face and body, and notice him
interacting with you.

w

EXPLORE




Mockups (Mobile)

What to expect in your baby's first week

Article 15 min read

Burping Techniques.

Wateh Now

Diapering

Watch Now

n

e Discussion Forum

Q Emma

Provide ways for your baby to see, hear,
move freely and touch you. You should
see your baby's arms and legs move in
disconnected ways. Slowly your baby will
learn how to control their movements.

Ve

a Anthony

Place your baby on her tummy and shake
a rattle or bell in front of her. Slowly lift
the rattle just a little and encourage her
to lift her head and shoulders to watch it
move. Doing so helps your baby follow
the rattle with her eyes, and practice
lifting her head and shoulders. ﬁ

Q-

Gently change the sound of your
voice. Make it slower/quicker, higher/
lower, or quieter/louder. You should
observe reactions from your baby's
face and body, and notice him
interacting with you.

¥

EXPLORE

Information

Burping Techniques

=

. Over the shoulder

Hold your baby upright with the head resting on
'your shoulder.Pat the back with your other
hand.Tip: Cupping your hand slightly is gentler
than a flattened palm.

2. Sitting on your lap
Sit your baby on your lap supporting the chin and
«chest with one hand. Rub or pat the back with
'your other hand.Tip: Use repeated, gentle pats on
your baby’s back.

©

. Lying across your lap

Rest your baby faced down on your lap and gently
rub or pat the back.Tip: Keep a cloth nearby in
case your baby spits up.

EXPLORE

Ashley

m

A
(VA

Update Photo

Name: Ashley
Birthday: 14 September 2016
Age: 7 years old

Gender: Female

EXPLORE
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KqucgaFg5qR5aFTs/Coloured-Case-
Study-3---Mobile-(Iphone-
14)?type=design&node-id=3-
3&t=EdfllmPO9woL84YKG-
1&scaling=min-zoom&page-
id=0%3A1&starting-point-node-
id=3%3A3&mode=design


https://www.figma.com/proto/Wb7X2YKqucqaFg5qR5aFTs/Coloured-Case-Study-3---Mobile-(Iphone-14)?type=design&node-id=3-3&t=EdfllmP9woL84YKG-1&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3&mode=design
https://www.figma.com/proto/Wb7X2YKqucqaFg5qR5aFTs/Coloured-Case-Study-3---Mobile-(Iphone-14)?type=design&node-id=3-3&t=EdfllmP9woL84YKG-1&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3&mode=design
https://www.figma.com/proto/Wb7X2YKqucqaFg5qR5aFTs/Coloured-Case-Study-3---Mobile-(Iphone-14)?type=design&node-id=3-3&t=EdfllmP9woL84YKG-1&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3&mode=design
https://www.figma.com/proto/Wb7X2YKqucqaFg5qR5aFTs/Coloured-Case-Study-3---Mobile-(Iphone-14)?type=design&node-id=3-3&t=EdfllmP9woL84YKG-1&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3&mode=design
https://www.figma.com/proto/Wb7X2YKqucqaFg5qR5aFTs/Coloured-Case-Study-3---Mobile-(Iphone-14)?type=design&node-id=3-3&t=EdfllmP9woL84YKG-1&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3&mode=design
https://www.figma.com/proto/Wb7X2YKqucqaFg5qR5aFTs/Coloured-Case-Study-3---Mobile-(Iphone-14)?type=design&node-id=3-3&t=EdfllmP9woL84YKG-1&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3&mode=design
https://www.figma.com/proto/Wb7X2YKqucqaFg5qR5aFTs/Coloured-Case-Study-3---Mobile-(Iphone-14)?type=design&node-id=3-3&t=EdfllmP9woL84YKG-1&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3&mode=design
https://www.figma.com/proto/Wb7X2YKqucqaFg5qR5aFTs/Coloured-Case-Study-3---Mobile-(Iphone-14)?type=design&node-id=3-3&t=EdfllmP9woL84YKG-1&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3&mode=design

R ® 73 Q Information A e R

Mockups
(Desktop)

Burping Techniques
G 1. verth shotder 3. g scross e op
| Hold your baby upright it the head estng on Restyour bay faced down on your lap and genty

your shoulder.Pat the back with your other rub or pat the back.Tip: Keep a cloth nearby in
hand Tip: Cupping your hand sightly is gentier ate your babi ephs .
than a flattened paim.

How can | bond with 5 2. Sitting on your lap
 baby: Rpenng, Sit your baby on your ap supporting the chin and
b rea — chest vith one hand. Rub or pat the back

your other han Tip: Use repeated, gentle pats on
your baby's back.
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Q Emma

You shouid see your
ways. Siowly your baby willlearn how to control their movements.

 hear,

9 Anthony
Place your baby on her tummy and shake  ratte or belln front of her.
‘Slowy lft th rattle ust a it and encourage her to It her head and

Update Photo

. Doing so helps your baby
with her eyes, and practice lfting her head and shoulders.
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Birthday: 14 September 2016

Age :7 years old

Gender: Female
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id=0%3A1&starting-point-node-
id=205%3A224
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Ashley

Update Photo

Name: Ashley

Birthday: 14 September 2016

Age : 7 years old

Information @

Burping Techniques

1. Over the shoulder 3. Lying across your lap
Hold your baby upright with the head resting on Rest your baby faced down on your lap and gently
your shoulder.Pat the back with your other Tub or pat the back.Tip: Keep a cloth nearby in

iand.Tip: Cupping your hand slighty i gentler case your baby spits up.
than a flattened paim.

2. sitting on your lap
it your baby on your lap supporting the chin and
chest with one hand. Rub or pat the back with
your other hand.Tip: Use repeated, gentle pats on
Your baby's back.

Discussion Forum @ @

L:: Ty
Provide ways for your baby to see, hear, move freely and touch you.
You should see your baby’'s arms and legs move in disconnect
ways. Slowly your baby will learn how to control their movements.

@ Anthony
Place your baby on her tummy and shake a rattle or bellin front of her.
Slowly lft the rattle just a lttle and encourage her to it her head and
shoulders to watch it move. Doing 5o helps your baby follow the rattle
with her eyes, and practice liting her head and sholders.

o Amari
Gently change the sound of your voice. Make it slower/quicker, higher/
lower, You should

A i
baby’s face and body, and notice him interacting with you.

@ Mia
Do skin o skin contact. Feeling, hearing and smellng your presence
Shouid provide your baby with 3 Sense of caim and securiy.

=]

=]

Q

Q
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Accessibility considerations

Provided images and Provided audio
videos for people who are descriptions below the
visually impaired video to accommodate

people who are blind and
others who cannot see
the video adequately

Using icons and visuals
to help make
navigation easier



Going forward * Takeaways

e Next steps




Takeaways

Impact:
Users of the app feel as though Baby Care

genuinely considers how to suit their

demands.

One quote from peer feedback:
“I'am a new mom, and | can envision this app to be

the perfect tool to use daily for my newborn baby!”

What | learned:

| discovered when creating the Baby Care app
that the initial concepts are just the start of the
process. Some of the first ideas | had were
significantly improved by usability studies and

the comments gathered.



Next steps

Conduct another round of
usability study to validate
whether the pain points
users experienced have
been effectively
addressed

Conduct more user
research to determine
any new areas of need.



L et’'s connect!

Thank you for taking your time to review my work on 3 of my case studies! If you'd like to see more
or get in touch, my contact information is provided below.

Email: debbiechoww@gmail.com



Thank youl!
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